Appendix F: JIT Halal Logo
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Use of JIT Halal certificates and certification ~ — LEFRHE L FEE~— 27 Offi

marks
1.1 JIT HCB will provide its certified clients with the 1.1 3. EE SN CICEET ARG~ — 7

relevant JIT HCB certification mark(s). TRttt A

1.2 Certified clients may utilize the certification mark in 1> FEIFEZZIF7220L. A1 F—F% > b, /\"y
communication media such as the internet, brochures, Ly h, LA— %f& EE A IR
letter paper, envelopes, business cards and certain O E DRREI 72 & 1mﬁﬁgf% nEVF
packaging U 5 T,

1.3 When displayed in mark(s), JIT HCB’s mark (s) may 13 HoO~—271%. @H. BE7FER,. Ji3fto
only be available in black. But the certified clients may FH L L [F TR g m YIS EE LRI

use the mark on other colors to be symmetrical

Certified clients may utilize the certification mark in BOER T,
communication media such as the internet, brochures,

letter paper, envelopes, business cards and certain

packaging with the other media design.

1.4 If the scope of certification does not include all 14 PRRECHER SN -FEAE I, Y—
products and/or services provided by the organization, R BT REEREE NG TR
and/or all locations/facilities of the organization, the A w7 X FORPEN OB,

material bearing the mark shall not suggest that all

. . ] . — bR, & PRI
products/services/sites/locations of the organization < BIPTL BEREECH LT 2

are covered by the scope of certification. BT,

1.5 The mark(s) cannot be altered or modified. However, 15 ¥ — 27 OEHE  AEEFAE, LY
it may be resized, provided the proportions of the entire A ZOEEL., ~— 7 BIRD LR HE
mark are maintained and all features of the mark are BXh. [J—0~—2 7 L B XR
clearly distinguishable. CXBIRDIZEB T, SRS

H o
- 16 AV Famaa
1.6 The Original logo: 64 2T n SO IR B AN,

1/3



1.6.1  The company may be write the certification number 7272 L~ — 27 IZRGEE &, Ak A 2

below the logo, When the mark as provided RENEENTVEELS. ZA6IT~
includes an certification number/certification — I D THYVERT S L IR
expiry year, the number is part of the mark and "

cannot be removed from the mark. .

Example il Z 0%
Certification no. N. 110 —— N. 110
1.6.2 Halal Slaughtering Certificate, the client 1.6.2 7 —/L L &FEHELZ T 241, M4
May use the original logo without any change v —DFY U ron IO AN
or add numbers. i,

1.7 The client shall not use the certificate and/or the 17 2%, W, F7-I3REME. HiF 27 A
certification mark(s) provided by JIT HCB insuch in a 2 = - SN
manner that would bring JIT HCB, and/or the ?)% = A GO0 S TR S
Accreditation Body or, and/or the certification system AEAE E I IIRRE~— 27 2T 5 Z L1
into disrepute and lose public trust, and shall not make TR, EEFICE LTI AR . R

any statement regarding its product certification that 5 o A 7
JIT HCB may consider to be misleading or ERC LI BFERFERR LBV OO LT

unauthorized. Do

1.8 Photocopies or electronic copies of original “paper” 184 U P F /LD k] ROGEAEO D a—, H
versions of the certificates may be in full color, and - - .
need to be watermarked or otherwise marked as being SVEES A E—ET AN T TH 5%‘
a copy of the original. B B LEANDSD, b LFERN 2

E—Tho I LWl T 2REND D,

1.9 Electronic versions of the certificates provided by JIT 19 F|Z L » TS N FFAEOE L% .

HCB, and identified as such, can be used by the e N

certified client for publicity/promotional and/or WIE ST SIES, F”}”Z]U HEY TR 2

printing purposes without being watermarked or ZENAEE, DR LA ANTLY

otherwise marked as being a copy of the original. The I —ThbEEELTHME T, -

certificate can be used “as provided” by JIT HCB and o TN _ R . .

cannot be altered or modified. ;—;b TORE, 7 QLR BT
LU,

1.10 The right to use the certification mark by the mo,%ﬂ%}z CLAFEE~— 7 OfERMET, HoE

organization cannot be assigned to or acquired by any .
other person, entity, or corporation (including through S LD FRIORE R LIS, MO,

a change of ownership of the organization) without m% T GHRROFTAME D E%aif) &l
JIT HCB’s prior written consent. DWUCTY ., BfESHEDTAZLIET
ERAYAN
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1.10. Upon a reduction of the scope of certification, the
client shall amend all advertising material referring
to its certification to properly reflect the reduced
scope.

1.11. Upon withdrawal or termination of its certification,
the client shall discontinue its use of all advertising
material that contains a reference to certification,
and take actions as required by the certification
scheme and any other required measures as directed
by JIT HCB.

1.12 Contractual obligation: Correct use of the certificate,
certification mark or accreditation mark is a
contractual obligation and will be monitored at
surveillance and certificate renewal assessments.
Any misuse of the certificate, certification mark or
accreditation by the client may result in suspension
or withdrawal of the certification by JIT HCB.

2. JIT HCB’s considerations with respect to suspension or
withdrawal will be as follows:

1.1 Inadvertent misuse: with this activity, the
organization will be required to immediately
withdraw the offending materials, or JIT HCB will
suspend certification until the misuse is rectified.
Repeated inadvertent misuse will not be tolerated
by JIT HCB and therefore will be cause for
withdrawal of certification.

1.2 Fraud: with an activity considered premeditated
on the part of the organization, JIT HCB will
withdraw certification and publish notices to that
effect in the directory of certified companies.

3. Additional information

3.1 If you have any questions as to whether your proposed
use of the certification marks on an advertisement,
brochure or other promotional material is in
compliance with these guidelines, please send a
sample to JIT HCB for review.

3.2 For the use of the certification mark on electronic
documentation (i.e. websites), the same rules as stated
in these guidelines apply
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